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5. Comparative Analysis of Leisure Hour and Fraser’s
Magazine

It has become clear that CJ associated the idea of the heroic with a specific set of
values and utilised the idea of an attainable moral heroism as a tool for their in-
tended readership. As a central vehicle for its didactic message, the vocabulary of
heroism was prominent in the periodical. In order to establish whether this cent-
rality of heroism in the mediation of a joint identity was a common means in
the periodical press of the day, the following section is going to examine the rep-
resentation of heroism in Leisure Hour ! and Fraser’s Magazine.? Thereby, a clearer
picture will emerge as to how the target audience, specific orientation and insti-
tutional background of a periodical publication could have influenced the way
in which the heroic is - or is not — employed.

The two periodicals had very distinct publishing identities and wanted to cater
to specific audiences. While LH aimed at a working and lower-middle class
readership with a moral and didactic goal grounded in religious faith, FM was
designed as a political organ for an intellectual readership. These different goals
are also mirrored in the publications’ representation of the heroic. FM displays a
very specific concept of heroism modelled after the ideas of Thomas Carlyle - a
writer who had been engaged in the periodical in its early decades and with
whom it had been infatuated after the phase of his active involvement. In FM,
heroism, and especially heroic leader figures, can predominantly be observed in
the domain of politics and in relation to a glorified past. In LH, on the other
hand, vocabulary of the heroic is not used in an equally consistent and concep-
tualised way. Complicated by the religious affiliation of the periodical, its repre-
sentation of heroism shifts between an unreflected use in relation to established
military figures, a utilisation of the identificatory potential of heroes for the read-
ers and open criticism of hero-worship as blasphemous.

5.1 Leisure Hour

Established in 1852, the publication can be seen as part of the second generation
of family magazines which not only wanted to provide information, but also en-
tertaining, often illustrated reading matter. LH was a publication of the Religious
Tract Society?, a society founded in 1799 to publish Christian reading matter for
Sunday schools, which offered a broad range of products from tracts to book ser-

! In the following referred to as LH.
2 In the following abbreviated as FA.
3 In the following referred to as RTS.
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ies and periodicals by the mid-nineteenth century.* With the rapid growth of af-
fordable family magazines around the mid-century, the RTS sought to enter that
market and, with a didactic goal in mind, reach a working-class audience with
LH. Periodicals which published entertainment, especially serialised fiction, were
most popular among the readers the RTS wanted to reach with LH. The form of
the periodical was designed accordingly, which meant that it “adopted a serious
Christian tone but avoided overt religiosity”.> As Doris Lechner notes, the
magazine operated “at the boundary between secular and religious reading mat-
ter”.6

Prior to LH, the RTS had already published periodicals; generally more ap-
pealing to a broader readership in its less specifically religious tone, the period-
icals were intended as an addition to the Society’s tract publications. In 1824,
the RTS had launched the Child’s Companion and the Tract Magazine, which were
aimed at children and parents from the working classes. In 1833, the time of the
first generation of penny weeklies such as CJ or Penny Magazine, the Visitor enter-
ed the market and would finally merge into LH. Those early periodicals, as well
as LH later, were published in an attempt to provide suitable reading matter for
the working classes, who were seen as being endangered by the sensational press
and its effects. With this distinct institutional evangelical identity,” LH entered
the market place of popular family magazines - a tension which it needed to ne-
gotiate. On the one hand, it wanted to appeal to the working classes with a
popular format and entertaining genres; on the other hand, it wanted to mediate
its religious beliefs to the readers in order to shape their ways of thinking and
their identities. As Aileen Fyfe notes, the periodical had to “balance between the
requirement for Christian content and the equally strong need to avoid scaring

For more information on the RTS’s general publishing programme see especially Aileen Fy-
fe: Commerce and Philanthropy. The Religious Tract Society and the Business of Publish-
ing, in: Journal of Victorian Culture 9.2, 2004, pp. 164-188; ead.: Periodicals and Book Ser-
ies. Complementary Aspects of a Publisher’s Mission, in: Louise Henson (ed.): Culture and
Science in the Nineteenth-Century Media, Aldershot 2004, pp. 71-82; ead.: Science and
Salvation. Evangelical Popular Science Publishing in Victorian Britain, Chicago 2004 and
Dennis Butts / Pat Garrett (eds.): From the Dairyman’s Daughter to Worrals of the WAAF.
The Religious Tract Society, Cambridge 2006.

Geoffrey Cantor et al. (eds.): Introduction, in: Louise Henson (ed.): Culture and Science in
the Nineteenth-Century Media, Aldershot 2004, p. xxi.

Doris Lechner: Histories for the Many. The Victorian Family Magazine and Popular Repre-
sentations of the Past, Bielefeld 2017, p. 28.

The institutional background of the publication also meant that decision processes were
very different from those of traditional publishing houses. Aileen Fyfe notes that in “con-
temporary commercial publishing houses, the chain of command terminated in a very
small number of individuals, usually one or two, who were both the owners and managers
of the firm. [...] The RTS, however, had a rather different organisation at the executive
level, and was more similar to the limited liability company, with its shareholders, annual
meetings, and board of directors.” Fyfe: Commerce, p. 168.
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off potential readers”® Loyd and Law observe that LH was often even printed
without the RTS’s imprint, so that readers would not associate the periodical
with religious tracts.?

From the beginning, LH included fiction. A serialised narrative, together with
an illustration, always appeared on its cover page, a practice that was established
from the very first issue in January 1852. Apart from that, LH consisted of art-
icles, on average one to six pages long, “on popular science, history, biography,
and poetry of uplifting character. Later, there were columns devoted to domestic
and moral advice for housewives or servants, and prize competitions in compos-
ition or needlework”!? The weekly was sold for 1d and with its quarto size, the
periodical was clearly intended for domestic consumption, which the editor’s ad-
dress in the first issue also emphasised.

The editor’s address stressed the relationship in which the editor and his peri-
odical wanted to engage with the readers. Repeatedly, the text declares the desire
to win the “reader’s friendship” (A Word with Our Readers, LH, 1 Jan 1852, 8)
and to have “the honour of being introduced to the amenities of his fireside; of
talking to him with the easy confidence of a friend, and of being presented, with
the advantage of his good opinion, to all who may enjoy the happiness of his
friendship” (ibid.). Both the idea of being introduced to the “fireside” and the
word “Leisure” in the periodical’s title point out clearly that the publication was
intended for domestic consumption. The text then actively discusses the idea of
leisure and work, clearly differentiating it from idleness.!! In the praise of im-
proved working hours — which made the consumption of the journal for certain
readers possible — the journal distinctly identifies its intended readers as belong-
ing to the working classes, though still remaining inclusive: “we dedicate our pen
to the thoughtful of every class. [...] From the highest to the lowest, there is no
circle from which we desire to exclude ourselves” (ibid., 9). Different from other
periodicals such as CJ or FM, LH from the outset presents itself as a publication
with a large writing staff. Whereas C/ was for many years not only run but also
largely written by Robert and William Chambers, and FM fashioned itself as
being run by a close-knit group of writers, LH markets their number of writers as
an asset in expertise: “guided by the botanist, we shall break our way through the
thick tresses of grass and bramble [...]. The entomologists will explain to us the
habits of insect life; [...] the miner will take us into the labyrinths of labour
under ground. [...] the manufacturer will conduct us to the loom [...]” (ibid.).

Fyfe: Commerce, p. 105.
Graham Law / Amy Loyd: The Leisure Hour, in: Laurel Brake / Marysa Demoor (eds.):
o Dictionary of Nineteenth Century Journalism, Ghent/London 2009, p. 357.

Ibid.
11 «[P]ublic opinion very wisely holds idlers in contempt, and we have no wish to mitigate in
the least the retributive ills of their condition. Business is a sacred thing.” A Word with
Our Readers, LH, 1 Jan 1852, 8.
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In line with the goal of disseminating the religious message in a more popular
package, the periodical’s “self-chosen mission” (ibid.) is voiced in a secular tone:

It will be our aim to bring out from obscurity forgotten truths; to clear away the mists
which obscure those views of human life and conduct, which to be recognised require
only to be beheld; to point out with a friendly hand the obstacles to social advancement
which lie in the bosoms of the people; and stimulate them to the attainment of every
virtue which ought to elevate and gladden our English home. (ibid., 8-9)

Thus framing their aims as more widely educational, didactic and philanthropic,
the address to the readers tones down the RTS’s Christian programme in order
to reach a wider audience. However, the working class audience implied in large
parts of the text was not the only social segment that consumed the publication.
Similar to CJ, which was aimed at working class readers and the editors of which
had voiced their disappointment in having a large middle-class audience, LH was
also consumed by the middle classes. Thus, the periodical had to cater to a dual
readership: on the one hand, the working class reader who could, as Fyfe argues,
have been discouraged by the religious institutional background, and a middle
class audience which could have read the publication for that very reason.!2
Thus, the periodical’s content will in the following be seen in the context of ne-
gotiating two different audiences - the working-class reader who was meant to be
evangelised and the already religious middle-class reader whose identity was to
be stabilised in the publication.

5.2 Fraser’s Magazine

Quite different from LH, FM was established at a time at which popular period-
ical entertainment was still in its early stages. The periodical, which was begun in
1830, situated itself in a different segment of the print market and targeted a spe-
cific intellectual upper class audience.

Walter Houghton narrates the story of the foundation of FM almost like a le-
gend.!3 In 1830, William Maginn, the Irish writer who was to become a leader
for the ‘Fraserians’ of the first years, had long been writing for Blackwood’s. How-
ever, his articles had been rejected more and more often for their candour and
boldness so that Maginn was forced to look for other sources of income and an-

12" One way of catering to the different readerships can be seen in the dual publication format
of the periodical, which could be both purchased weekly and in a monthly format. Lech-
ner notes that “[b]ecause of their cheap price, weekly numbers were likely to reach readers
with a small income, while monthly publications had a higher reputation” (Lechner: His-
tories, p. 61) and due to the higher price for a single purchase would thus have been more
likely consumed by the middle classes. Cf. also Fyfe: Commerce, p. 178. In 1881, the peri-
odical switched the whole production to monthly publication. Cf. Law / Loyd: Leisure
Hour.

13 Walter Houghton: The Wellesley Index to Victorian Periodicals 1824-1900, vol. 2, Toronto
1972, p. 304.
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other way to make his voice heard. Thus, he wanted to create a periodical similar
to Blackwood’s, which would give him the opportunity to print his provocative
articles and in the best scenario put Blackwood’s out of business or at least make
them lose as many readers as possible. In pursuit of a business partner, and

[with] a roll of manuscript under his arm, Maginn and his friend Hugh Fraser, possessor
of the required cash, were walking down Regent Street, so the story goes, when they
came to the shop of James Fraser the publisher, and Maginn exclaimed “Fraser! Here’s a
namesake of yours. Let’s try him.” By great luck the publisher was just then thinking of
trying a monthly magazine that would be both popular and scholarly. Since Maginn
could promise both requisites, a bargain was soon struck, and a periodical named after
Hugh Fraser began publication in February 1830. (ibid.)

Thus, FM was intended by Maginn to become “a successful intruder into what
was once thought a peculiar preserve [of] Blackwood” (A Wind-up for our
Seventh Volume, Literary, Political and Anti-Peelish, FM, Jun 1833, 750). In the
magazine’s first phase, from 1830 to 1842, Maginn was the dominant force be-
hind the publication and made it known chiefly for its variety of material. It in-
cluded “scholarly articles on Homer or Egyptian antiquities, Scottish and Irish
stories, ecclesiastical warfare, political tracts, foreign travels, translations from
Persian and Hebrew, satiric sketches of contemporaries, essays on German tran-
scendentalism, and literary spoofs”.* The tone of the magazine under Maginn’s
leadership was provocative and bold, so that it became the prime “organ [...] of
progressive thought”? of the day and was “at the forefront of monthly miscel-
lanies in the nineteenth century.”’® The magazine’s main emphasis, according to
the Wellesley Index, lay in “politics, religion, and social conditions, in contrast to
journals like the Cornhill or Temple Bar, so largely devoted to literature and liter-
ary criticism”.17

The first issue of the magazine was opened by a “Confession of Faith”, in
which Maginn characterises the magazine and from the start indirectly states
what kind of audience he is looking for: “our political tendencies will be suffi-
ciently apparent to the intelligent from what we have said already; - to the non-
intelligent it would be useless to address ourselves” (Our Confession of Faith,
FM, Feb 1830, 4). The “confession” then goes on to address several topics such
as religion, foreign policy, domestic policy and other current fields of interest,
but remains quite abstract. Thus, from the very first issue, Maginn wants to en-

4 1bid., p. 305.

5 1bid., p. 303.

16 Mark W. Turner: Fraser’s Magazine, in: Laurel Brake / Marysa Demoor (eds.): Dictionary
of Nineteenth Century Journalism, Ghent/London 2009, p. 230.

Houghton: Wellesley Index, p. 303. This does, however, not hold true completely, since
FM printed a large number of reviews and also literary works (for example novels by
Thackeray or Carlyle) and one of its most successful series in the early years was “The Gal-
lery of Hlustrious Literary Characters” which portrayed contemporary figures of the literary
field, yet sometimes in a very sarcastic fashion.

17
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courage his readers to think for themselves. Taking a bold stance, the editor calls
his journal “fearless and fair” (ibid., 7) and states that “no pains shall be spared
to make our Magazine equal, in the ordinary sources of information, to its con-
temporaries” (ibid.). Yet, he does not simply place it among those “ordinary
sources”, but claims to also present “extraordinary sources [that will] speak for
themselves” (ibid.).

Especially in its early years, what made the magazine “extraordinary” was on
the one hand the indeed fearless way in which it dealt with current issues and the
people involved and on the other hand the competences expected from the
readership. Throughout its runtime, the articles, which were mostly non-fictional
essays, were seldom shorter than fifteen pages, frequently from twenty-five to
thirty pages long, and thus required the readers to be fully literate, intelligent,
well-informed on current topics and able to reflect on them, in order to handle
the frequent sarcasm with which topics were treated. The targeting of the
magazine at an educated, conservative, intellectual middle and upper class is fur-
ther emphasized by the fact that, unlike many other magazines, FM did not nor-
mally include illustrations, but focused solely on text.!® The intended audience is
also reflected in the magazine’s price, which, at 2s6d, ranked among the more
expensive periodicals. Although the periodical’s quarto size meant that it would
not fit into a pocket, this does not, as in the case of CJ or LH, suggest that FM
was intended for private and domestic consumption only. Given the intended
readership, the periodical could have been consumed in the private atmosphere
of one’s study just as well as in an office or a gentlemen’s club.

In the first decade of the magazine, the group that called themselves the
‘Fraserians’ marketed themselves as a close-knit circle who worked together col-
laboratively. Thrall argues that many of the articles in the first ten years were
written collaboratively, making it impossible to identify one definite author.
However, Patrick Leary, in his article “Fraser’s Magazine and the Literary Life,
1830-1847”, points out that half of the staff writing for FM had no close bond to
the magazine and did not support themselves by writing for FM, simply making
it one of many magazines they sold their articles to.! In their self-fashioning as a
group, the periodical established a distinct identity for themselves that would
have appealed to a specific male upper-class readership. FM soon became known
for publishing frank comments on political and literary activities?® and many of
the frequent contributors joined FM not primarily out of economic necessity,
but out of curiosity and interest. Thus, the magazine attracted many young aspir-

18 The very rare exceptions were occasional portraits accompanying biographical sketches.

19" Cf. Patrick Leary: Fraser’s Magazine and the Literary Life 1830-1847, in: Victorian Period-
icals Review 27.2, 1994, pp. 113-114.

20 Cf. ibid., p. 105.
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ing writers who started their career in FM, of whom Carlyle and Thackeray are
only the most prominent figures.?!

In 1847 the magazine was acquired by John William Parker, whose son be-
came its editor. It did, however, take two years until an editorial address, similar
to the “Confession of Faith”, was published by Parker. In his “A Happy New
Year”, which opened the first issue of the year 1849, he “say[s] a few words con-
cerning ourselves” (Parker: A Happy New Year, FM, Jan 1849, 1) and points out
what the new leadership stands for. First of all, he stresses the continuity and
refers back to Maginn’s “Confession”:

It will be seen from that document [the “Confession of Faith”], that we undertook to
bolster up no faction; to pin our faith on no man, nor any set of men; [...] Our lean-
ings have been Conservative throughout, we freely allow, they are Conservative still;
and we intend that they shall continue so. (ibid., 2)

Parker emphasises their outspokenness and independence in political matters
and even credits the magazine with helping “to write [Wellington] out of office”
(ibid.).?? However, Parker also wants to distinguish himself from the magazine’s
heritage when he states that the “practice of calling hard names and imputing
unworthy motives” (ibid., 3) was now dismissed and would not return again
under his editorship. The climate of polemics and attempts at active involve-
ment turned into a more “open-minded and tolerant”? spirit at the magazine
and Parker aimed at enabling “the most free discussion, when the representatives
of two different schools of opinion had the fullest opportunity of expressing
themselves”.2* Though the main political focus remained conservative along the
lines of Carlyle and Disraeli, who had also been contributors to FM in the early
years, the magazine became more tolerant and a “liberty of opinion, which is the
life of knowledge” was adopted.?> Turner notes that under Parker’s editorship,
“Fraser’s relied less on brilliant wit and more on distinguished liberal thinking,
with writers such as G.H. Lewes, Charles Kingsley and J.A. Froude”?¢ the latter

21 For a more detailed account of the early years of the magazine, see Miriam M. H. Thrall:

Rebellious Fraser’s. Nol Yorke’s Magazine in the Days of Maginn, Thackeray, and Carlyle,
New York 1934, who provides the only monograph in existence on the topic of FM. How-
ever, her work is only partially useful for this study, since Thrall concentrates on the years
of the magazine’s foundation and its early work and her description, though giving much
information on the contributors and the socio-cultural context of the 1830s and 1840s, is
often tainted by an admiration of Maginn and the group surrounding him.

Parker here refers to the fall of the Tory government in November 1830. As a result of his
vehement opposition to parliamentary reform, Wellington resigned as prime minister and
was succeeded by Earl Grey and a Whig government. The reform plan in question was the
Reform Act of 1832, which was the first reform act to enlarge franchise through a reforma-
tion of the property qualification and the creation of additional constituencies.

23 Houghton: Wellesley Index, p. 311.

24 Froude on Parker’s editorship; quoted ibid.

%5 Quoted ibid., p. 312.

26 Turner: Fraser’s Magazine, p. 230.

22

217


https://doi.org/10.5771/9783956507243-209
https://www.nomos-elibrary.de/agb

taking over the editorship in 1860. However, the periodical’s conservative opin-
ions were clashing more and more with the political and societal developments
of the era and the circulation of FM continually decreased. It had dropped from
approximately 10,000 during the 1830s to 1870s to 500 in 1880, and the October
issue of 1882 was to be the last of FAM.?7

As the editors’ addresses show, the periodical was intended for consumption
by conservative intellectual men from the upper and upper-middle classes whom
the contributors would have assumed to be able to follow and reflect upon the
ideas discussed. The fact that the articles were mostly of essay-length and would
have demanded a high degree of concentration confirms that the periodical was
aimed at a readership which had enough time to read articles of more than fif-
teen pages length and had an income which would allow them to spend 2s6d per
month on reading material. Given the fact that the circulation had always been
low in comparison to other, often cheaper, periodicals and the specific political
stance of the journal, one can argue that FM sold a very distinct political, cul-
tural and also class identity to its consumers, which did not aim at the most
widespread distribution possible but more at the production and stabilisation of
a distinct worldview shared by the magazine and readers.

As the short overview of the two periodicals’ production background and pol-
itical and religious orientation has shown, both LH and FM had specific publi-
cation identities and wanted to cater to a specific target audience. While LH
took a religiously oriented didactic approach to supply information and moral
education to families of the working and lower-middle classes, FM aimed at a
male, conservative, intellectual upper-class readership. These different target
audiences and publication backgrounds are also reflected in the usage of the vo-
cabulary of the heroic. In the following sections, the domains established in the
analysis of CJ — military heroism, heroism of civilisation and everyday heroism -
will also be examined in LH and FM. From this basis, a final comparison
between the three periodicals will be drawn, which will allow for broader conclu-
sions about the functionalisation of heroism in the periodical market place of
nineteenth-century Britain and the status of heroism within Victorian society.

27 Longman’s Magazine, which succeeded FM directly under the same proprietor, Charles
Longman, radically differed from its predecessor in orientation. It catered to the estab-
lished family magazine market. With a price of 6d per monthly issue, it was significantly
cheaper and “unlike Fraser’s, was dedicated to a non-partisan political stance and studiously
avoided controversy, favouring light, entertaining fiction and informative articles”. Marie
Alexis Easley: Longman’s Magazine, in: Laurel Brake / Marysa Demoor (eds.): Dictionary
of Nineteenth Century Journalism, Ghent/London 2009, pp. 378-379. With circulation of
74,000 for its initial issue, the periodical clearly mirrors the demands of the popular print
market which FM had not met.
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5.3 Military Heroism
Christian Pacifism and the Rbetoric of Heroism in Leisure Hour

As a publication firmly rooted in evangelical Christianity, LH struggled with the
idea of military conflict. Nevertheless, its semantic use of the heroic seems to be
deeply rooted in traditional patterns of military achievements. Significantly, the
journal does not try to re-interpret this idea of heroism nor build associations
with values it deems worth mediating — as could be seen in CJ - but heavily re-
lies on established notions of heroism. Thus, while frequently employing the vo-
cabulary of heroism in relation to established historical personnel such as Nel-
son, Wellington or the mythical King Arthur, the magazine nevertheless re-
nounces war in general. Consequently, almost no positive depictions of contem-
porary military prowess can be found in the periodical (for example during the
Crimean Campaign).

Opposition to Wars

In many texts LH openly expresses its opposition to war. In 1852, for example, a
biographical article on Johann Gottfried Seume, which largely centres on the
writer’s turbulent and tragic years of being enforcedly drafted to fight in North
America and later for the Prussian Army, declares:

Among the many tales of suffering, more or less intimately connected with the Americ-
an War of Independence, few are better calculated to inspire the reader with a borror of
war in general, and more particularly of that military despotism which then existed on the
continent of Europe, than the history of the subject of our present memoir. (The Adven-
tures of Johann Gottfried Seume, LH, 7 Oct 1852, 650, emphases mine)

The narration then follows Seume’s desperation during the American Revolu-
tionary War and later in the Prussian army and stresses how much the man who
“possessed a mind well stored with the treasures of ancient and modern litera-
ture, and exquisitely sensitive feelings that revolted at the very name of injustice”
(ibid.) had to suffer under the horror and despotism of violent combat.

Similarly, but given the political context even more strongly, “The Deadly Art
of War” in August 1854 proclaims a firm anti-war stance. Though the article de-
scribes and depicts ancient artillery machines (such as arches, rams or catapults)
and their use, it wants the reader to understand these remarks as mere historical
information, not as a political statement for military action. The opening of the
article thus reads:
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In presenting to our readers the following notices of the deadly art of war, we venture to
express a hope to the effect that our tendencies and principles are so well known, that
there is no necessity for us to assure our readers by many protestations of our aversion
to war. We lament its existence; we abhor its horrors. (The Deadly Art of War, LH, 10
Aug 1854, 503)

In a very matter-of-fact tone, the article and the other parts in the series pub-
lished throughout the month of August?® chronologically describe the building
and workings of weapons from ancient times up until the nineteenth century.
The last part on 31 August concludes with the description of rockets and their
deadly effect. While, as the title of the series suggests, the intellectual effort
going into the construction of these works of military “art” are admired, their ef-
fect is denounced and the last paragraph of the series then connects to the intro-
ductory sentences, stating that

[n]o humane mind can wish the modern Moloch to have his hecatombs of human sac-
rifices offered up to him, attended by the wails of the widow and the orphan. But alas,
the cure of the evil is difficult to suggest, and he is the best patriot who fervently solicits
God to remove the scourge of war from our land. (The Deadly Art of War, LH, 31 Aug
1854, 557)

By directing its hope for an end of war — which at this point in time could both
be understood in a general way as well as more specifically in relation to the war
in the Crimea - to god, the text avoids political opinion regarding the present
war and responsibility for concrete action, while still clearly positioning itself
against military action in general, detached from the current situation.?’

Thus, LH acknowledged the political situation in the Balkans as “possess[ing]
a special interest” (Woolwich Arsenal, LH, 3 Aug 1854, 490), yet only alluded to
the actual conflict in passing®® and avoided political opinion. Similar to C/, LH
resorts to texts about history in order to acknowledge the present situation. Thus,

28 Doris Lechner has identified the article “Woolwich Arsenal” published on 3 August as one

associated with the series as well. Though having appeared under a different title, its final
paragraph, which tells the reader that “[i]n some future number of our journal we shall re-
sume this subject more fully” (Woolwich Arsenal, LH, 3 Aug 1854, 490), clearly connects it
to “The Deadly Art of War” appearing in the following issues. For a more detailed analysis
of the texts as a series see Lechner: Histories, p. 173-175.

Interestingly, the articles appeared throughout August 1854, a point in the war at which
peace — at least politically — was within reach. At the end of July, Russia had withdrawn
from the Danubian Principalities and thus withdrawn the immediate cause for war. How-
ever, the public in both France and Britain was already sworn in on war by large parts of
the popular media, and politicians saw themselves unable to propose peace. Cf. Orlando
Figes: Crimea. The Last Crusade, London 2010, p. 192.

This was on the one hand due to the tax on news, which periodicals still had to pay. How-
ever, as the example of FM will show later, this problem could be avoided by resorting to
genres such as travel writing or analysing battle action in hindsight, when it was not cur-
rent ‘news’ anymore. On the other hand, the war seemed to have sparked a general interest
in Russia and the Baltic region; as Barbara Korte notes, a general rise in reporting on the
cultures involved can be observed during the Crimean War and the Indian Mutiny. Cf.

29
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220


https://doi.org/10.5771/9783956507243-209
https://www.nomos-elibrary.de/agb

various articles on the culture and history of Russia and the Crimea can be
found during the war.3! Unlike the depiction in CJ, the texts do not, however,
create an implicit image of military heroism which the readers could have related
to.

When dealing with war theoretically and without the topicality of a specific
current (or historical) situation, LH states a clear opposition to war throughout
its runtime, which is often shown as rooted in Christianity. In 1870, for example,
a poem by “Bishop Porteous” not only calls war “the foulest stain and scandal of
our nature” (Varieties, LH, 24 Sep 1870, 624) but also strongly criticises the hero
worship of soldiers: “One murder makes a villain, / Millions a hero!” (ibid.). The
poem calls for a return to Christian interests and to the “Great God” who has, so
the speaker, not created mankind to rage war against each other but to “knit their
souls together / In one soft bond of amity and love” (ibid.). Embedded in a
Christian worldview, military acts are thus seen as mere violence, even murder, as
directly contradicting the Christian ideals of altruism and mercy and thus not
worthy of praise. Although strongly critical, the magazine did nevertheless use
the rhetoric of heroism frequently — and unreflectedly - in relation to military
figures of the past.

The “Hero of the Peninsula” — Established Military Heroes in Leisure Hour

Texts such as the above, while acknowledging the political reality of the day, took
a generally critical stance towards war and rarely employed the vocabulary of the
heroic. Nevertheless, many articles can be found in different contexts in which
established military figures are called heroic. However, the texts exclusively use

Barbara Korte: Krimkrieg und ,Indian Mutiny® als Anlass zum Kulturvergleich in viktori-
anischen Publikumszeitschriften, in: Angelika Epple / Walter Erhart: Die Welt beobachten.
Praktiken des Vergleichens, Frankfurt am Main 2016.

31 Examples of this are A Glance at Sebastopol, LH, 16 Feb 1854, 104-106; The Baltic, and
the Russian Towns on its Coasts, LH, 18 May 1854, 311-314; An Anecdote of the Russian
Police, LH, 18 May 1854, 318; Russian Campaigns in Turkey 1828 and 1829, LH, 20 Jun
1854, 455-458; A Russian Aesop, LH, 28 Sep 1854, 619-620; Russia under Peter the Great,
LH, 12 Oct 1854, 650-653; Russia Under Catherine II and Paul, LH, 18 Oct 1854, 660-
663; Russia under Alexander and Nicholas, LH, 26 Oct 1854, 676679, The Mother of the
Czar, LH, 21 Dec 1854, 811-813; Prince Michael Woronzoff, LH, 28 Dec 1854, 820-823;
Early English Intercourse with Russia, LH, 18 Jan 1855, 45-46; Visit of Peter the Great to
the Prussian Court, LH, 8 Feb 1855, 93-95; The Perkin Warbeck of Russian History, LH,
22 Mar 1855, 182-183; Sketches of the Crimea, LH, Mar-May 1855; A Visit of Sebastopol
in the Time of Peace, LH, 31 May 1855, 350-351; The Fortress of St. Petersburg, LH, 27
Sep 1855, 616-168; or Russia as I Saw it Forty Years Ago, LH, 15 Nov 1855, 726-728. Of
these texts, which are all set in the past, only “Russia under Catherine II and Paul” and
“Russia under Peter the Great” employ the vocabulary of the heroic. Both employ the
word hero in its traditional military use as a man who faces an enemy and both times it is
used without reflection upon the concept or a closer description of what constitutes their
heroism, apart from the military context.
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this kind of language in an unreflected manner. Heroism is thus not used as a
concept to convey specific values or encourage certain behaviours, but rather as
a title awarded to certain publicly (and nationally) agreed upon personalities. In
the belief that “Clio constructs the royal youth in history, and tells him of the
deeds that have been achieved by great kings and heroes” (Footprints of Frede-
rick the Great, LH, 11 Mar 1858, 151), the ‘heroes’ are almost exclusively mili-
tary men of the past. The two most frequent examples are Wellington and Nel-
son. After the death of Wellington, a number of articles concerned themselves
with “the hero” (The Eighteenth of November, LH, 1 Jan 1853, 16). He is de-
scribed as being one of the “greatest martial heroes” (The Duke’s Funeral, LH, 9
Dec 1852, 789).32 By calling him the “hero of the peninsula” (e.g. ibid., 788) or
the “hero of a hundred fights” (The Duke of Wellington, LH, 4 Nov 1852, 713),
the memory of his military achievements and especially his actions in the Napo-
leonic Wars is evoked. Similarly, Nelson is referred to as a “hero” (e.g. The Fu-
neral of Lord Nelson, LH, 25 Nov 1852, 754) who distinguished himself by “his
brilliant deeds of arms” (ibid., 753).33

While these texts3* dealing with established national military hero figures’® do
not reflect upon the violent nature of the deeds that earned the men their hero-
status, some of them re-interpret their military actions in Christian terms. For ex-
ample, Wellington is called “the instrument of divine Providence” (The Duke’s
Funeral, LH, 9 Dec 1852, 788) through whom god saved “our beloved country
from the evils which then ravaged the continent” (ibid.) or the “apostolic spirit
and peculiar call which the Lord alone can give” (One of Nelson’s Captains, LH,
Oct 1899, 59). Another text concludes:

32 LH published a detailed report on both Nelson’s and Wellington’s funeral processions.
Interestingly, the article on Nelson’s funeral appeared upon the death of Wellington in late
1852. Thus, the two military men were directly connected and the description of Nelson’s
funeral can be seen as both a preparation as well as a standard for comparison of the sub-
sequent commemoration of Wellington.
Similarly, a description of Napoleon’s funeral can be found which describes his final rest-
ing place as the “shelter of heroes”. Three Visits to the Hotel des Invalides, 1705, 1806,
1840, LH, 2 Aug 1854, 484.
Other articles referring to Nelson as a hero include A Few Days in Copenhagen, LH, 30
Jan 1864, 70-74; Books of Remembrance, LH, Sep 1884, 553-557; On Board Nelson’s
Ship, LH, Feb 1887, 135-137; or A Parcel of Anecdotes, LH, Jul 1899, 595-598. Further
articles depicting Wellington as a hero are The Duke of Wellington, LH, 4 Nov 1852, 713-
718; A Visit to Walmer Castle in November, 1852, LH, 10 Feb 1853, 105-107; Thirty Years
of the Reign of Victoria, LH, 27 Jul 1872, 471-472; Naval Crests and Badges, LH, 10 Mar
1877, 152-154; London in the Streets, LH, 17 Nov 1877, 725-728; On Autographs, LH,
Feb 1882, 93-99; Some of the Men of the Great Reform Bill, LH, Sep 1883, 554-559 and
Nov 1883, 663-668; or The Iron Duke, LH, Mar 1900, 405-414.
35 Other examples of these kinds of texts are Sir Henry Havelock, LH, 31 May 1860, 250-
252; Arthur and the Round Table, LH, 13 Dec 1860, 790-794; A Hundred Years Ago, LH,
16 Dec 1865, 795-796; American National Songs, LH, 5 Feb 1876, 90-92; The Battle of
Waterloo, LH, Jun 1890, 531-541; or A Day in Ancient Athens, B.C., 470, LH, July 1890,
615-618.

33

34
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True patriots and true heroes are often his [god’s] instruments in bringing this [the de-
feat of despots and tyrants] about. Such an instrument in the hand of God we have
been in the habit of regarding the Duke of Wellington. [...] As such an instrument we
would award him the meed of honour which is his due. (The Duke of Wellington, LH, 4
Nov 1852, 718)

Thereby, the violent acts, which the peace-oriented LH would generally not have
encouraged, are re-interpreted as religiously motivated and thus justified as god-
given acts of providence.

In a similar Christian vein, the fight of minorities against superior powers is
repeatedly portrayed as heroic. Reminiscent of the biblical story of David and
Goliath, the journal shows the fight of small, oppressed groups in a positive
light, which does not fit their overall claim of pacifism, but suits its self-concep-
tion as a religious publication. Significantly, these minorities depicted fighting
for their freedom are never shown as professional fighters, but as ordinary people
standing up for their own identity. Associated with general