
MIPLC Studies

Socialistic Brands
Mikołaj Rogowski

A Unique Category of Vintage Brands

28

Nomos
https://doi.org/10.5771/9783845278810-1, am 13.09.2024, 05:41:19

Open Access –  - https://www.nomos-elibrary.de/agb

https://doi.org/10.5771/9783845278810-1
https://www.nomos-elibrary.de/agb


MIPLC Studies
Edited by

Prof. Dr. Christoph Ann, LL.M. (Duke Univ.)
Technical University of Munich (TUM)
Prof. Robert Brauneis
The George Washington University Law School
Prof. Dr. Josef Drexl, LL.M. (Berkeley)
Max Planck Institute for Innovation and Competition
Prof. Dr. Michael Kort
University of Augsburg
Prof. Dr. Thomas M.J. Möllers
University of Augsburg
Prof. Dr. Dres. h.c. Joseph Straus
Max Planck Institute for Innovation and Competition

Volume 28

BUT_Rogowski_3548-8.indd   2 24.02.17   07:24

https://doi.org/10.5771/9783845278810-1, am 13.09.2024, 05:41:19
Open Access –  - https://www.nomos-elibrary.de/agb

https://doi.org/10.5771/9783845278810-1
https://www.nomos-elibrary.de/agb


Mikołaj Rogowski

Socialistic Brands

A Unique Category of Vintage Brands

Nomos

BUT_Rogowski_3548-8.indd   3 24.02.17   07:24

https://doi.org/10.5771/9783845278810-1, am 13.09.2024, 05:41:19
Open Access –  - https://www.nomos-elibrary.de/agb

https://doi.org/10.5771/9783845278810-1
https://www.nomos-elibrary.de/agb


The Deutsche Nationalbibliothek lists this publication in the 
Deutsche Nationalbibliografie; detailed bibliographic data 
are available on the Internet at http://dnb.d-nb.de

a.t.: Munich, Munich Intellectual Property Law Center, Thesis “Master of Laws (LL.M.)” 2015

ISBN	 978-3-8487-3548-8 (Print)
	 978-3-8452-7881-0 (ePDF)

British Library Cataloguing-in-Publication Data
A catalogue record for this book is available from the British Library.

ISBN	 978-3-8487-3548-8 (Print)
	 978-3-8452-7881-0 (ePDF)

Library of Congress Cataloging-in-Publication Data
Rogowski, Mikołaj
Socialistic Brands
A Unique Category of Vintage Brands
Mikołaj Rogowski
85 p.
Includes bibliographic references.

ISBN	 978-3-8487-3548-8 (Print)
	 978-3-8452-7881-0 (ePDF)

1. Edition 2017 
© Nomos Verlagsgesellschaft, Baden-Baden, Germany 2017. Printed and bound in Germany. 

This work is subject to copyright. All rights reserved. No part of this publication may be 
reproduced or transmitted in any form or by any means, electronic or mechanical, 
including photocopying, recording, or any information storage or retrieval system, 
without prior permission in writing from the publishers. Under § 54 of the German 
Copyright Law where copies are made for other than private use a fee is payable to 
“Verwertungsgesellschaft Wort”, Munich. 

No responsibility for loss caused to any individual or organization acting on or refraining 
from action as a result of the material in this publication can be accepted by Nomos or 
the author.

BUT_Rogowski_3548-8.indd   4 24.02.17   07:24

https://doi.org/10.5771/9783845278810-1, am 13.09.2024, 05:41:19
Open Access –  - https://www.nomos-elibrary.de/agb

https://doi.org/10.5771/9783845278810-1
https://www.nomos-elibrary.de/agb


 
 
 
 
 
 
 
 
 
 
 
 
For my parents (moim rodzicom) who’ve been there since the beginning;
and for the other All My Friends who I’ve met since – you know who you are.
 
With special thanks to Prof. Ansgar Ohly for his kind support and
confidence in this endeavour.

https://doi.org/10.5771/9783845278810-1, am 13.09.2024, 05:41:19
Open Access –  - https://www.nomos-elibrary.de/agb

https://doi.org/10.5771/9783845278810-1
https://www.nomos-elibrary.de/agb


https://doi.org/10.5771/9783845278810-1, am 13.09.2024, 05:41:19
Open Access –  - https://www.nomos-elibrary.de/agb

https://doi.org/10.5771/9783845278810-1
https://www.nomos-elibrary.de/agb


Poster of the Second National Exhibition of Graphic Signs (II Ogólnopolska Wystawa
Znaków Graficznych), showcasing some of the designs of the Polish socialistic brands.
Source/design: Pan Tu Nie Stał.
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Abstract

Socialistic brands are a group of signs which were used within socialist
countries by many separate actors within one territory and one industry, on
various and inconsistent legal basis. A shared historical pedigree greatly
influences the unique attractiveness of these brands within these territo-
ries. Their attractiveness is shaped by the particularities of bygone times,
namely the socialist culture and the socialist market rules. Due to these
circumstances, even years after the re-introduction of the forces of the free
market, socialistic brands, due to their collective use, hold a particular
place in the memories of post-socialist societies. This translates to their
high value on the markets of the once socialist countries.

The analysis of the issues relating to socialistic brands has been con-
ducted on the basis of a concrete example of a post-socialist country: The
Republic of Poland. The basis of legal considerations of this topic was the
European and Polish law and jurisprudence. Additionally, the author
employs in his considerations findings from various branches of social sci-
ences including semiotics, anthropology and social psychology.

Taking into the account the changing role of trademarks in the modern
world and the unique attractiveness of socialistic brands, it is argued that
public policy interests justify differential treatment of these signs. The
author attempt to answer in which instances registering these signs as
trademarks should be allowed and when such registration should not be
permitted.

An assessment of existing trademark case law concerning socialistic
brands shows that the current legal provision can be evoked against cases
of unfair appropriation of this group of signs. However, analysed provi-
sions do not constitute a satisfying mean of addressing the issue in a com-
prehensive way that would guarantee that abandoned socialistic brands
remain out of the scope of trademark exclusivity. Having that in mind, cer-
tain solutions are proposed in order to help untangle the socialistic brands
dilemma.
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